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Aim of the Study

BWXT Medical Ltd. commissioned Ipsos to conduct a survey
of local residents to better understand their opinions about
BWXT Medical Ltd. and how they can engage with the local
community. The survey aimed to:

« Gainawareness knowledge and familiarly of BWXT
operationsin the local community.

« Guage impressions of BWXT as an organization, including
attention to safety, community engagement, job creation
and more.

* Identify recall and awareness of BWXT communications
in the community, if these have been made available to
residents.
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Methodology

The study used an address-based survey sampling approach to recruit households within
a 2km radius of the BWXT facility.

Residents were invited by mail to participate in an online survey via an invitation in the
mail.

In total n=186 local residents participated in the survey via panel and 7 participated via
social media open link.

A sample of this size yields a margin of error of +4.7%. The response rate for the survey
was 4%.

The survey was fielded between November 19, 2025 - December 15, 2025.

Residents were offered an incentive to participantsin the form of a draw for the prize
value of two S500 Visa gift cards.

Weighting was applied according to the latest census data to ensure that the sample of
interviews reflect the local population surrounding the BWXT facility.

Statistically significant differences between waves are identified by red ¥ and green A
icons through out the report. Non-significant differences are identified as ‘directional’

changes between waves.
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Resident Invitation Letter
and FAQs Page

A survey package was mailed by Ipsos to
respondents which included:

» Acover letterincluding information
about how to participate in the online
survey

« Aback FAQ page with information
about the survey including why the
survey was being conducted and how
residents were chosen to take part.
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Dear Resident,

Take part in BWXT Medical’s Community Engagement Survey of residents in your area.

BWXT Medical, = nuclear medicine facility located in Ottawa, is conducting a survey of local residents in
arder ta better understand opinions sbout nuclear medicing, BWXT Medical, and how they can imprave
engsgement with the local community.

Any resident aged 18 or over living at this address can take part. We want to hear from 2 wide range of

people — whatever your age, and whether ar not you have hesrd of BWXT Medical
Complete the survey and enter a prize draw to win one of two 5500 VISA Gift Cards.

It only takes around 10 minutes to complete — three easy steps:

Go to www.bwxtsurvey.ca or scan the QR

CIFY:

Enter your unigue access code <000mone

H
Complete the survey by December 15, 2025 E

This survey is confidential and voluntary. Your participation will be crucial in ensuring BWXT Medical's

public infarmation program meets the specific needs and expectstions of the community.

This survey is being i by Ipsos, an research or an behalf of BWKT
Wedical.
If you have any questions about the survay, you can contact: BWXTsurvey@ipsosresearch.com.

Thank you in advance for your time and contribution.

BWXT Medical

O]
]

©0 00 ®

Additional Information

Whe is conducting this research?
This research has been commissioned by BWXT Madical, = company in Kanata that develops and

manufactures nuclear medicine products for diagnasti
medicing incorparates radicactive isotopas that emit radiation. This type of radiation can be detectad
through imaging for dizgnasis, or it can be used to target and stop the growth of cancerous cells.

maging 2nd radiotherapeutic trestments. Nuclesr

The survey is baing administersd by Ipsos, 2n independent research organisation, on behalf of BWXT
Medical. You can find further information sbout BWXT Medical at https //vnww busctmedical. com/ and
2bout Ipsos =t hitps://wuw.ipsos.com/en-ca. If you have any questions for BWXT Medical, please email
isotopequestions @bwxt com

Why should | participate in the survey?
It is important for you as a resident 1o have the apportunity to share fesdback about BWXT Medical's

operations in your lacal community

Why was my household selected?
Your housshold was selected from 2 list of all households wha live near the BWXT Medical facility in
Ottawa.

What do | have to do to participate?
If you are 18 years of age or older, please 20 to the website 2t the front of this leter and complets the
survey using the password provided to you. Only one member of your household should participate in the
survey. You can complete the survey on a deskrop, tablet, or mobile phane.

How long does the survey take? When will the survey close?
The survay should take around 10 minutes to complete. Please complets the survey 5 soon as possible.

The survey will close on 15 December 2025

Are my answers confidential and private?
Any information you provide will be kept confidential as required by law. Al collected data will be used
for research purposes only.



EXECUTIVE SUMMARY
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Key Findings

Familiarity

Familiarity with BWXT
Medical has significantly
increased(+10) where now
fourin ten(38%)local
residents are aware of the
organization. Overall
familiarity remains soft as
an equal proportions of
residents are not familiar
(38%), while there is a
decline in the proportion of
residents(25%, -13 points)
who have never heard of the
organization compared to
2023.

Overall
Impressions

Overall impressions(among
those residents who are
familiar with BWXT Medical)
have strengthened
considerably, as more
residents have a‘very good’
impression of the
organization(20%, +14
points). Overall, positive
impressions stand at 43%
(+5 points). Despite this,
many residents (42 %, -12
points) don't know enough to
have an opinion, although
thisis declining. A very small
group of residents have a
negative impression (6%).
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Community Engagement
and Contribution

Significantly more residents
agree that the organization
keeps the community
informed through local
communications compared
to 2023(40%, + 15 points),
while twice (+11 points) as
many residents ‘'strongly
agree’ that BWXT Medical
takes environmental
concerns seriously (21%, vs.
10%) compared to two years
ago.

Information
Communication

Digital channels now
dominate preferences,
particularly among younger
residents (92% among 18-34)
while traditional outlets
have declined. Safety and
community outreach top
contentrequests, with
declining "don't know"
responses indicating
residents are becoming
more engaged and specific
about their information
needs.

Website
Knowledge

Website awareness
directionally rose (+7 points)
with visitation up 10 points
and visitor satisfaction
jumping 15 points, reflecting
successful digital strategies.
Three quarters(74%) of local
residents notice local-
focused content.



KNOWLEDGE AND
FAMILIARITY WITH
BWXT MEDICAL
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Familiarity with BWXT Medical has increased among local residents

Overall, familiarity of BWXT Medical has significantly increased (+10 points) compared to 2023, while the proportion of residents who never heard of
BWXT Medical has also significantly decreased (-13 points) compared to last wave.

Familiarity With BWXT Medical

Familiar Not Familiar
28% 38% A 34% 38%
38%
29% 25% VY
24% o %
22% 20% 18%
13%
B 2023 8%
4%
M 2025 [—

Very familiar Somewhat familiar Not very familiar Not at all familiar Never heard of BWXT
Medical before today

02. How familiar would you say that you are with a company called BWXT Medical? BWXT Medical operations are is located at 447 March Road in Kanata. BWXT Medical acquired the medical isotope portion of the business from
Nordionin 2018, continuing the production of life-saving nuclear medicine products(Note: Question text updated in 2025)
Base: All respondents 2025 (n=186), 2023 (n=165)

. . . - A V¥V Used to indicate significant differences vs. 2023
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Positive impressions of BWXT Medical have increased

Among those familiar with BWXT Medical, the overall impression remains positive (43%), highlighted by a significant increase in those residents who
have a‘very good’' impression of the organization (+14 points). Negative ratings have also increased among a small group of residents (+6 points),
although this is a very small proportion of local residents. Four in ten (42%) residents don't know enough about BWXT to have an opinion, although these
residents also indicate that they have some familiarity with the organization.

Overall Impression of BWXT Medical

Positive Negative
54%
37%  43% 0% 6% A
25%
20% A 19%
10% 9%
B 2023 6% 4o, 6% I 9% 5o, o
W 2025 N s I -- 0% 0% _1%
Excellent Very good Good Fair Poor Very poor Do not know
enough to have an
opinion

03. What is your overall impression of BWXT Medical?
Base: Respondents who are very familiar, somewhat familiar or not very familiar with BWXT Medical 2025 (n=115), 2023 (n=84)

A V¥ Used to indicate significant differences vs. 2023 M
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Nuclear medicine knowledge

remains steady, with those
who are familiar with BWXT
more likely to report
understanding

Self-reported knowledge of nuclear medicine
remains stable at 40% (vs. 42% in 2023), while

most residents (60%) continue to indicate a limited
understanding. Notably, those familiar with BWXT
Medical report significantly higher nuclear medicine
knowledge (54 %) compared to unfamiliar residents
(22%), reinforcing that company engagement
serves as an important awareness touchpoint for
knowledge about the more technical nature of
BWXT's production at the facility.

01. Overall, would you say you are very knowledgeable, somewhat knowledgeable, not
very knowledgeable, or not at all knowledgeable about nuclear medicine?
Base: All respondents 2025 (n=186), 2023 (n=165)
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Level of Knowledge About Nuclear Medicine

B 2025 | 2023

Very I3%
knowledgeable |1%

Somewhat 38%

knowledgeable 40%

Not very 38%
knowledgeable 329,

Not at all 22%

knowledgeable 26%

1

Knowledgeable

40%  42%

Not Knowledgeable

60% 58%



Impressions of community engagement have directionally improved, while
perceptions about economic contribution have softened

Seveninten(69%)residents believe that BWXT Medical contributes to the local economy, which is directionally lower compared to 2023, although more
residents also indicate that they ‘don’t know' in 2025. Perceptions of other factors have directionally improved (although not significantly). Overall, six in
ten(60%) residents agree they can easily access information about BWXT, while four in ten agree that BWXT Medical taken environmental concerns
seriously and is involved in the community in a positive way (42%, respectively).

. STRONGLY AGREE . SOMEWHAT AGREE . SOMEWHAT DISAGREE STRONGLY DISAGREE DON'T KNOW AGREE DISAGREE
o0 oO oO 2% o0 c>O c>O
BWXT Medical contributes to the local 2025 26% 4% 4% 25% 69% 6%
econom
Yo 023 23% 56% BA2% 4% 80% 6%
. . . 2025 yANVA 38% Y/ 2% 33% 60% 8%
| can easily access information about
BWXT Medical
edical 9023 14% 39% 4% 2 43% 52% 5%
BWXT Medical takes environmental 2025 2 AL A 3% =20 42% 6%
concerns seriousl|
Y o003 23% 3% 62% 33% 5%
BWXT Medical is involved with the 2025 15% 277% 10% b 42 A’v 427% 16%
communityinapositiveway . ;  [NEPH 19% 3% (KA 59% 26% 14%

*Note: Statement changed in 2025
Q4. How much do you agree or disagree with the following statements about BWXT Medical?
Base: Respondents who are very familiar, somewhat familiar or not very familiar with BWXT 2025 (n=115), 2023 (n=84)

A V¥ Used to indicate significant differences vs. 2023 M
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Significantly more residents acknowledge BWXT Medical's outreach efforts

More residents agree that BWXT Medical keeps the community updated through regular communications (40%, + 15 points), compared to 2023.
Perceptions of safety, responsible management, and emergency preparedness are statically unchanged with more than half of residents continuing to
indicate that they ‘do not know’ about any of these aspects of BWXT Medical. Communications efforts could be expanded to target more residents as
those who are aware of communications from the organization consistently demonstrate substantially higher agreement with all statements.

. STRONGLY AGREE . SOMEWHAT AGREE . SOMEWHAT DISAGREE STRONGLY DISAGREE DONT KNOW AGREE DISAGREE
BWXT Medical operates its facility 2025 L 4% O 25 e “1% 6%
safely*
Y 2023 20% 27% 29 51% 47% 2%
BWXT Medical keeps the community 2025 15% 25% 24% PA 4 28% A 40% 32%
updated through reqular
communications 2023 WA 19% 21% 25% 29% 25% 46%
2025 17% 20% SV 6% 53% 37% 10%
BWXT Medical is responsibly managed
2023 [RIFA A S/t 69% 28% 3%
BWXT Medical has anemergency 2025 yAVA 0% 27 19 66 % 32% 3%
preparedness program that takes into °
account all credible accident scenarios 2023 12% 16% 4% 69% 27% 4%

*Note: Statement changedin 2025
Q4. How much do you agree or disagree with the following statements about BWXT Medical?
Base: Respondents who are very familiar, somewhat familiar or not very familiar with BWXT 2025 (n=115), 2023 (n=84)

A V¥ Used to indicate significant differences vs. 2023 M
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Messaging associated with safety track record, regulation of operations, and
community funding drive positive impression gains

All messaging associated with safety, reqgulation, and community fundings are directionally stronger at enhancing perceptions of BWXT Medical as
more than three quarters of residents indicate that knowing this information leads to a more positive impression of the organization.

B vorerosiTiveE B NOCHANGE MORE NEGATIVE DON'T KNOW

The nuclear medicine production facility has beenin 2025 78% 1%
Kanata for over 40 years and has a strong track record

of safe operations, ensuring the protection of
members of the public and the environment 2023 68 % 25% 6%

BWXT Medical's operations are strictly requlated by 2025 76% 20% 3%
the Canadian Nuclear Safety Commission, ensuring .
that their operations adhere to strict health, safety,

and environmentalrules 2023 73% 18% . 7%

2025 75% 20% . 5%
BWXT Medical provides funding to local community

organizations/groups
2023 64% 26% 10%

*Note: Statement changedin 2025
014. Would knowing the following about BWXT Medical’s facility in your local community mean that you would have a more positive impression of the organization, a more negative impression of the organization, or would not

change your impression of the organization?
Base: All respondents 2025(n=186), , 2023 (n=165)
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Employment and Nuclear Medicine information also generate strong positive
impressions, while Indigenous relations show greatest increase

Information about BWXT Medical's Indigenous relations partnership showed the largest shift, with 58% indicating a more positive impression versus
45% in 2023 (+13 points). Learning about 300 high-quality jobs led 71% of residents to report a more positive impression (directionally up from 61%),
while nuclear medicine mission information drove 68% positive (directionally up from 62%), though 5% now respond negatively versus zero previously.
Younger residents (18-34) remain most receptive across all statements.

B vorerosiTiveE B NOCHANGE MORE NEGATIVE DON'T KNOW

2025 VAVA 26% 3%
BWXT Medical employs approximately 300 people,

creating high quality jobs

2023 61% 30% 8%
BWXT Medical develops and manufactures nuclear 2025 68% 23% 5% A4%
medicine products for diagnostic imaging and
radiotherapeutic treatments 2023 62% 29% 9%
BWXT Medical is a member of the Canadian Councilfor 2025 58% A 35% 3% 4%
Indigenous Business and is committed to improving
and building meaningful relationships with Indigenous
Peoples* 2023 45% 46% 6%

*Note: Statement changedin 2025

014. Would knowing the following about BWXT Medical’s facility in your local community mean that you would have a more positive impression of the organization, a more negative impression of the organization, or would not
change your impression of the organization?

Base: All respondents 2025 (n=186), , 2023 (n=165)

W Used to indicate significant differences vs. 202
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AWARENESS AND
WEBSITE USAGE
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BWXT Medical's visibility is growing rapidly through digital channels

Recent awareness of BWXT Medical doubled, a statistically significant twelve-point increase suggesting enhanced visibility in the community. Among those who recalled
something, online articles/blog posts saw the most dramatic growth (6% to 26%), while traditional sources like company newsletters declined (-13 points) and newspaper articles
held steady (37% to 36%). Those familiar with BWXT Medical show significantly higher awareness about recently reading, seeing, or hearing about BWXT (40%) compared to
unfamiliar residents (4 %).

Read, Seen or Heard Anything About BWXT Medical? What Do You Recall* B 2025 [ 2023

B vEs No ] ponT KNow

- R 36%
Newspaper articles I

Online article/blog post .? 26%

B 20%

2025 70% v Company newsletter or flyer or brochure _ 239,
Public meetings or events -1]%190/
Advertising/newspaper ads .-6;/‘90/
2023 VA4 88% % :

Participation/sponsorship or donations to
community projects | 3%

Community event (BBQ or webinar) RS
3%
. P 38%
Other(please specify)
P PECY! I 30%
05. Have you recently read, seen, or heard anything about BWXT Medical?

N . . N
Base: All respondents 2025(n=186), 2023 (n=165) Interpret with caution as base size is low
06. What do you recall? Please select all that apply from the list below.

Base: All respondents 2025 (n=51), 2023 (n=19)

. . . - A V¥V Used to indicate significant differences vs. 2023
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BWXT Medical's multi-
channel communication
strategy is gaining traction
among aware residents

Among those residents who are familiar with
BWXT, awareness of BWXT Medical's website
and telephone/email contact awareness
increased directionally by 7 points
(respectively). The awareness of mailing list
also grew directionally from 10% to 16% (+6
points). Those unaware of any communication
channels declined from 30% to 22%, indicating
improved overall communications visibility.
Residents with positive impressions show
significantly higher channel awareness across
all measures, while females demonstrate
notably higher website awareness (87%)
compared to males (63%).

Q7. Are you aware that BWXT Medical has any of the following?
Base: Respondents who are very familiar, somewhat familiar or not very
familiar with BWXT 2025 (n=115), 2023 (n=84)
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Are You Aware That BWXT Medical Has Any of the Following?

B 2023 [ 2025

A website for information about the 79%

company 65

A telephone and email address for 29%

local residents to contact the company o
22%

A stakeholder and local resident 16%

mailing list
? 10%

22%
None of the above

30%

18



Website visitation among aware residents increases considerably, with positive
visitor impressions rising

Among those aware of the BWXT Medical website, visits rose directionally from 18% to 28% (+10 points), while positive impressions among visitors also
directionally increased by 15 points, with neutral impressions dropping from 29% to 14%. Males show notably higher visitation rates (40%) compared to
females(20%), suggesting a potential engagement gap to address.

Visited BWXT Medical's Website in the P12M* Overall Impression of BWXT Medical's Website*

R NO B “vorePoSITIVE MORE NEGATIVE NEITHER

2025 12% 2025 14%
2023 82% 2023 29%
*Interpret with caution as base size is low *Interpret with caution as base size is low

08. Have you visited BWXT Medical's website in the past 12 months?

Base: Respondents who are aware BWXT Medical has a website for information about the company 2025 (n=83), 2023 (n=56)
09. What was your overall impression of BWXT Medical's website?

Base: Respondents who have visited the BWXT website in the last 12 months 2025 (n=25), 2023 (n=12)
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Website visitors rate content highly, with local resident focus showing strongest
improvement since 2023

Among those residents who have visited the website, the majority agree that the website is informative (93%), is trustworthy (80%), is dedicated to local
residents (74%)and only one in five (20%) agree that the information is difficult to understand.

B stronGLY AGREE [l soMEwHAT AGREE [ NEITHER SOMEWHAT DISAGREE STRONGLY DISAGREE DON'T KNOW
AGREE  DISAGREE

The website was informative*
2023 25% 62% 13% 87% -
2025 % % % % 60% -
The informationincluded on BWXT 9% mall A 9%
Medical's website was trustworthy* o
' o023 32% 28% 22% 18% 52% -
| saw information on BWXT Medical's 2025 33% 25% 21% 4%3% 13% 74% 7%
website that is dedicated to local
residents* 2023 16% 22% 6% 35% 22% 59% 40%
The informationincluded on BWXT 2025 20% 16% 45% 20% 20% 65%
Medical's website was difficult to 10% 729,
understand* 2023 10% 13% 40% 32% 8% ° °

*Note: Statements changed in 2025
010. To what extent would you agree or disagree with the following about BWXT Medical's website?
Base: Respondents who have visited the BWXT website in the last 12 months 2025 (n=25), 2023 (n=12) B
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INFORMATION AND
CONTACT PREFERENCES
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Safety information remains top content priority, with community outreach and
basic operational clarity requests growing

Residents increasingly want transparency around safety practices (12%, up from 8%)and community engagement (7%, up from 4%), signaling heightened expectations for
accountability and local involvement. The decline in "Don't know" responses (62 % vs. 72%) suggests residents are becoming more engaged and specific about their information
needs, though the persistence of basic questions about "what BWXT does" indicates a significant segment still lacks foundational understanding of the company's operations.

Information Residents Would Like to See on BWXT Medical’'s Website

Safety

What work does BWXT Medical do

Community/ stakeholder support/ outreach 4%
Services/ products E’/OS%
Information (unspecified) m 5%
What their products are use for/ how they work m 5%
Benefits - 12:/02
Radiation/ isotopes information 1% 3%
3%

Contact information o
1%

Danger/ hazard - 33ZZ

011. What, if any, kind of information would you like to see on BWXT Medical's website?
Base: All respondents 2025 (n=186), 2023 (n=165)
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8%
8%

%

7%

12%

Employment information
Emergency plans

Environmental work/ measures
Results of inspections/ testing
Research/ reports

Who owns the company
Innovation/ advancements

Easy to watch video/ visuals
Mission statement/ values/ goals

Tour/ open house dates

22

=
2%
2%
3%
1%
4%
1%
4%

m 4%
r 1%
1%
L1°o
1%

B 1%

%3%

1%

W 2025 [ 2023

72% | 62%

Don't know what
information they
would want to see
on the website



Most residents have no
concerns or don‘t know

Among those residents who mention having any
concerns for the BWXT facility, multiple topics are
mentioned with low levels of frequency. Risk
analysis/levels emerged as the top specificissue
(8%, up from 5%). Environmental concerns followed
closely (7%, up from 3%), while community
engagement requests are also highlighted (6% vs.
2%). Notably, 42% report "no areas of concern,” and
one quarter (25%)‘don't know.

012. Are there any topics of concern or any topics that you would like more
information about regarding BWXT Medical's operations or activities?
Base: All respondents 2025 (n=185), 2023 (n=165)
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Topics of Concern or Topics Residents Would Like More Info About

Risk analysis/ levels

Environment effects/ measures
Community engagement/ outreach
What work BWXT Medical does
Radiation hazards/ contamination
Safety guidelines

Employment/ CO-OP information
Emergency plans

Benefits

Nothing

Other

No areas of concern

Don't know

23

2025

N 8%
N 7%
N 6%
N 5%
N 5%
4%
| 2%

| 2%

| 1%

N 6%
I 42%
R 25%

2023

| A

| 3%

| 2%

| KA

| 2%

| A

| 2%

| 1%

1%

| 1%

B
I 2
I o




Digital communications
channels continue to
dominate, with generational
divide shaping future
communication strategy

Internet/digital channels remain the dominant
preferred communication method at 64% (up from
59%), with younger residents (18-34) showing near-
universal preference (92%), while
newsletters/flyers hold steady as the second
choice at 50%, indicating a continued role for
traditional direct mail particularly among older
residents. Notably, preference for physical
information centers dropped significantly (3% vs.
15%)and newspaper declined (7% vs. 12%),
signaling an accelerating shift away from
traditional community-based channels toward
digital platforms.

013. What is the best way for BWXT Medical to provide you with information
about the nuclear medicine production facility and other topics such as BWXT
Medical's safety information and involvementin the community?

Base: All respondents 2025 (n=186), 2023 (n=165)
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Best Way for BWXT Medical to Provide Residents With Information

Internet (i.e. website and
social media)

Newsletter or flyer

Television

Radio

Information centers in the
community

Newspaper

Other (please specify)

Don't know

24

2025

l N%
I 10%
g
]

I 9%

1%

2023

I 9%
I 9%
. 15%
. 12%
I 8%

|



Contacts

Martin Hrobsky Azka Gouher
Senior Vice President Research Analyst
martin.hrobsky@ipsos.com azka.gouher@ipsos.com
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